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Company Background

Q House Invest is a Real Estate and Commodity agent located in Uppsala,
Sweden and has representatives in Italy, UK, France, Monaco, Saudi Arabia,
United Arab Emirates, Qatar, Oman, Kuwait, Bahrain, Libya, Tunisia, Algeria,
Morocco, Egypt and Sudan.

Our main target is to link investors as well as professional dealers and
contractors who are interested in buying/selling and building Hotels and
promoting medical services and medical tourism.

Our professional team has more than 20 years of experience in hotel
establishment and management.

Currently, as it can be seen from the company’s webpage with the help of both
the local and the representative offices we are searching for investors in all
our projects that we have here Europe, the Middle East, Canada and USA.



Strategy e Mission

Our mission statement is “Investment for life”.

This implies that it is our priority and concern is to make our investors feel
that the investment they made is the very right and fulfills their dream.

It declares our purpose as accompany and serves as the standard
against which we weigh our actions and decisions.



Values

Our values serve as a compass for our actions
and describe how we interact with our clients.

Leadership

Future Collaboration
Integrity
Accountability
Passion

Quality

The courage to shape a better future.
Leverage collective genius.

Be real.

If it is to be, it's up to us.

Committed in heart and mind.

What we do, we do well.



Focus on the Market

Focus on needs of our consumers, customers and our
business partners.

Get out into the market and listen, observe and learn.
Possess a world view.

Focus on execution in the marketplace everyday.

Be insatiable curious

Business goals

Our main goal is to promote profitable, sustainable
business activities that meet our esteemed
customers.



Management ¢ Ownership

Management & Owner Mr. Mahmoud Ahmed is the Executive Manager
and the owner of the company.

Mr. Mahmoud has great a experience in public relations worldwide. This
makes him one of the very few people in the hotel branch who have
relations in Europe, Africa, Middle East, United States and Canada.

He holds many degrees including a higher diploma in hotels and tourism
management this in addition to his long experience in the business.



Board of Directors

Kenneth Rudebou
; Chairman

Marketing expert with at least 30
years of experience.

Negotiating Partners, investment
consulting, project/construction

management, construction design etc.

Mahmoud Ahmed
Executive Manager = =1

Mahmoud is Businessman and investor with
many degrees holder one of the higher
diplomas in hotels and tourism management.
He has worked with Gulf Hotels Management
as partner, regional marketing and public
relations manager in Abu Dhabi.

He was a partner in Life Plastic Factory and
human resource manager/head office of bank
loans in Dubai. He is one of the few in the
Hotels branch with a great experience in
public relations worldwide.



Board of Directors

Christopher Forster
Project Director

Project Director, coordinator and has
huge experience in computer
technology, Web design, knowledge of
deploying computer systems.

Sandra Hamadi
Consult

Great interest in business development and
marketing, especially in technology-based
industries. Her last assignment was as CEO
of a consulting firm that is linked to Uppsala
University and now here with us at Q House
Invest with business development. She has
single-handedly procured her skills in
marketing and public relations by
volunteering at non-profit organizations.



Board of Directors

Simon Strandman
IT Consult

Simon is an Uppsala native who is
studying at the Computer Science
program at the Uppsala University. He
is also working as an IT consultant and
has an interest in graphics design.

Magnus Isaksson
IT Director

W

Businessman and Expert in computer
technology, marketing, and Webb
design. Has knowledge of developing
computer systems. Magnus is
Coordinator and Experienced in
projects.



Affirmative action initiatives

Q House Invest has promoted four projects to build four 5 Star hotels
with conference facilities, luxurious restaurants, health spa and a
cosmetological facility including a non-invasive fat reduction section
in Abu Dhabi, Lusail-Qatar, Uppsala county and Sigtuna county.

Both counties have strategic locations since they are situated close
to the main Airport (Arlanda) and the capital city Stockholm.



Socio Health Center - Uppsala Project

The project is an integrated center aimed to offer
social services in the form of a retirement home.

It also offers health services in the form of emergency
and a family doctor clinic.

The project includes also a pharmacy, physiotherapy,
restaurant and a shopping center.

The project is extremely advantageous for the socio-
health services offered by Uppsala County.



Portfolio

Visit our company's web page
https://ghouseinvest.com
to see all the projects that we have both here
in Sweden and other parts of the world.
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GULF HOTELS MANAGEMENT

Mahmoud Ahmed Abdelnaeim

Regional Manager of Public =~ —eal®¥! , udl

Relations & Marketing Gogedall g Laladl culaHlall

Tel.: +971 2 6743900 - Fax: +971 2 6728820 - Mob.: +971 50 8886309
P.0.Box: 31443 Abu Dhabi- U.A.E. E-mail: gulf h m@emirates.net.ae

NUDDAU RADINA PLII
DURRAH MARINA CLUB

Mr. Muhmoud A. Abdalnaeem

Marina Club Manager

P.O.Box 5968 - Jeddah 21432 - Kingdom of Saudi Arabia
Tel. 6180000 Ext. 4099 - Fax 6181799 - Home: (

Hotels investment consultancy
Economic Feasibility studies
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Lusail City Project in Qatar




Skarholmen Marina in Uppsala




Restaurang Skarholmen ligger helt fantastiskt vid Ekelns strand, i norra
Malaren. Hér driver vi en vl fungerande restaurang och festvanings-
verksamhet, men nu vill vi ta nasta steg. Hér vill vi bygga ett hotell,
konferensanlaggning, spa och marina — en plats for arbete, farlustelse
och vilmaende som sticker ut i Malardalen och kanske Sverige.

Vi, det &r Olte Nordlander, Jonas Andersson, Peter Jonsson, Anders
Enocson och Robert Bergstrom som via bolag Sger fastigheten och
driften |dag. Fér att nd var vision behéver vi bli fler. Vi behdver finansiarer
och kunskap = vi bistdr girna med inspirstion, idéer och erfarenhet. Vill ni
vara med oss?



“Genom Hotell & Restaurang
Skarholmen ska vi skapa en
destination som Uppsalaborna
kan njuta av och vara stolta 6ver.
De unika upplevelser vi erbjuder
gér oss till ett hogattraktivt val
for saval den lokala marknaden
som langvéga besdkare”

1]
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Lite kort historia ...

Skarholmen har funnits sedan 1926. Vi farvarvade verksamheten 2005
ach har sedan dess okat omsattningen, forbidtirat resultatet men framfor
allt renoverat och filat pa varumirket Skarholmen, Manga Uppsalabor har
en refation till Skarholmen. En del har varit hir och atit och roat sig i sin
ungdom, fér andra ar udden ett landmarke, en geogratisk plats sorm om
sommargn & platsan {8r stadens batliv.

... men framfor allt lite framtid.

Under 2009 har vi varit fokuserade pa att gora en plan for utvecklingen
av Skarholmen. Vi har haft en dialog med kommunen, arkitekter m fl,
men vi har ocksd sonderat marknaden. Vi har fort dialog med potentiella
kundler, med viktiga partners och intressenter ach vi har varit runt ach
tittat pa anlaggningar som kan bjuda pa kunskap och inspiration. Vi har
Jabbat hart sjalva ach haft konsulter till hjalp. Detta har resulterat | en
affirsplan med strateqier, tankar kring marknad och en budget. Resultatet
i sammandrag presenterar vi hiir:

Afférsstrategier

Vision

Genom Hotell & Restaurang Skarhiolros sk viskapa en plats ach

nmmnnmuﬂpﬁﬁﬁmkmﬂnmu vata stolta Gy
urika Vi erbjuder Al

FORE NYBYGGNAD,

EFTER NYBYGGNAD,

FLYGPERSPERTIV FRAN vAST




Vad ska vi bygga?

Vi ska bygga ett hotell med cirka 100 rum. Vi ska bygga en flexibel motes-
och konferensdel, dar en stor grupp om 150 personer kan traffas, men
ocksd mojlighet till grupprum mm, Vi ska bygga ett mindre spa, nagat
som &r ett tydligt behov enligt de undersckningar vi gjort. Vi kommer att
renavera restaurangen och festvaningen som ar ett fungerande koncept
idag och som vi ska viissa ytterligare. Nere vid vattnet kemmer en marina
att anlaggas, med fler batplatser och en av alla batagare efterlangtad
bensinmack. Vi kemmer att bygga bryggor langst med vattnet, som kom-
rier a1t skapa en strandpromenad, oppen for alla, Har finns det méjfighet
att bygga en servering utover det vanliga,

Koncaptet ar inte Klart annu, men vissa linjer ar tydliga | de diskussioner
vi fér, Vattnet, det marina, kommer att spela en viktig roll i arketektur och
Inredning. Restaurang & Hotell Skarholmen ska ha en modern, stringent
och funktionell design med ljusa farger och paturmaterial sa som tra,
betong och glas,

Vi har arbetat fram tre mjuka associationer som vi ska aga:

> OPPET

Vi finns hiir for dig. Inga hoga murar, inga grindar. Vart satt och var
arkitektur inbjuder dig att karma in och alla ar valkomna, alla dagar
i veckan och med generoza oppattider.

% PERSONLIGT
Hotell Skarholmen ar Inget stort stalle, Du kan omfamna det. Och fran att
du har kommit hit till du sker hem vet vi vem du ar. Och hur du vill ha det.

% NATURNARA

Det kanns som att Skarholmen ligger PA Mélaren snarare an VID Malaren.
Vi tar vrt anisvar for var framtid genom att valja miljovanliga produkter
och farbrukningsmaterial, narproducerade ravarar mm. Har kanner du
att du lever nara naturen.

FORE NYBYGGNAD.

FEYGHERSPEKTIV FRAN VAST




Marknaden

| Malardalen finns idag en stor och valetablerad marknad for saval affdrs-
och kanferenssegmenten som fritidsresenaren, Regionen har en stark
position bade lokalt och pa den nationella marknaden. | likhet med
Skarholmen finns det ett flertal konferens- och upplevelseanlaggningar
med narhet till Malaren eller annat vatten. Dock visar vara analyser att
Restaurang ach Hotell Skatholmen med vart unika lige har majlighet
att positionera sig | tappskiktet pa denna marknad.

Produkter och malgrupp

Far att fortydliga vad vi leverarar har vi valt att som exempel besknva
vira bredaste produkter och deras huvudmalarupp.

1) DAGKONFERENSPAKET
Foretag med narhet till Uppsala ach Arlanda, Huvudmalgrupp ar
foratag | Uppsala ach Arlanda regionen, 5-150 anstallda som vil ha
enkelhet och narhet till en unik miljo fér kanferens och moten

2) KONFERENSPAKET MED OVERNATTNING
Huvudmalgrupp ér foretag | Milardalsregionen, 5-150 anstallda,
som soker en unik miljg far konferenser med overnattning.

3) AFFARSLOGI
Huvudmalgrupp affarsresenaren som vill ha ett unikt ach annorlunda
alternativ till innerstads- eller flygplatshotellen. Har har flera av vara
befintliga kunder ocksa uttryekt sig positivt, framfar allt de sam ar
kopplade till universitetet. Hotellet skulle vara ett intressant boende-
alternativ for deras langvage gaster.

4) FRITIDSRESENAREN
Har tror vi att vi har en mycket Intressant plats att fylla. Uppsala har
mycket att erbjuda nar det galler historia och kultur, men efter att ha
vandrat omkring i stadskarnan en hel dag, titta pa unwversitet, slott,
dormkyrka och museer &r vi dvertygade om att ett hoende pa
Skarholmen tillfor en dimension till for besdket.

5) BROLLOP OCH HOGTIDSPAKET
Privatpersoner | Malardalsregionen som vill ha en annarunda,
madern och unik upplevelse for att skapa ett minne for livet

6) SPA OCH RESTAURANG

Huvudmalgrupper ar;

a) Foretag | Uppsala och Adandaregionen sem vill kunna ha
personalvard, aktiviteter ach kundvérd | en unik och val 2
fungerande omgivning sam bidrar till att skapa lugn och
harmoni

b) Privatpersoner som sdker samma typ av amgivning for
att skapa mervarden for sig sjalv och/eller sina narmaste.

7] RESTAURANG OCH MARINA
Huvudmalgrupper ar batagare i marinan, besokande batagare,
anstallda | naromradet, flanerare och hotellgaster som vill ata
ach/eller dricka nagat enkelt med snabh leverans ach hag kvalitet
I enunik miljo,

8] RESTAURANG A LA CARTE
Huvudmalgrupp ar privatpersoner, foretag och organisationer med
lokal anknytning, féretag i naromradet som vill ha en hbgkvalitativ
matupplevelse i unik miljo

9) FESTVANING
Huvudmalgrupp ar taretag, organisationer, féreningar och privat
personer som vill bjuda pa nagot extra dar kvalitet och leverans
varderas hogt.




Intressenter och strategiska
samarbetspartners

Uppsala kommun ar en viktig Intressent far att planama ska bli verklighet
Vi har en mycket god dislog med dem, de ser oerhort positivt pa vara
planer. Vi har traffat Uppsala Konsert & Kongresss och Uppsals Tourism,
de ser alla positivt pa Uppsalas framuda besoksnaring och de ser att
Skatholmen har en plats att fylla med sin unika geografiska placering,
men anda den omedelbara narheten till en storstad,

Vi har traffat Svenska miten som tror pd vir satsning och vi har en
dialog med batklubbarna | Uppsala. De behaver oss,

Strategiska mal och kritiska
framgangsfaktorer - vi har
identifierat ett antal utmaningar:

Samarbete med turistbyran och andra konferensbokare
/hotellbokningsforatag.

Skarholmen erbjuder kenferens idag, men i liten skala, Nar hotellet och
de uttkade konferensmalligheterna blivit projekterade, slutplanerade
och finansierade kommer fokus ligga pa att skapa en val fungerande
forsaljningsstruktur. Vi maste inventera de olika organisationerna som
firns att tillgd och vi maste se till att ha bra relationer och vara tydligt
positionerade hos de som bokar konferenser, boende mm

Fartydliga bilden av Nya Skarholmen som en plats fér méten,
rekreation, god mat och fest.

Skarholmen ar en geografisk plats, men har ocks varit namnet pa fest-
vaning och restaurang | manga decennier. Kvaliteten har varit varierande
och vi vet att det tar tid att forandra bilden av en anlaggning. Det arbetet

miste vi fortsatta med. Sjalvilart gdra ett bra jobb, men vi ska acksa
kommunicera hade tydligare ach mer lockande, gora ett battre drama

i vira annanser, pa var webbplats, men ocksa pa plats. De flesta som
kommer 1ill oss idag blir positivt dverraskade, bade av vad vi gjart med
Skarholmen, men ocksa hanfdrda av utsikten och miljon. Vi maste lyfa
fram fordelama, bade tydiigt ach subtilt, samtidiat som vi maste se il
att minska avstandet mellan Skarholmen och Uppsala city | huvudet pa
manniskor = och se till att ha bra logistiklasningar, avtal med Uppsala
Taxi, bra busslinjer etc.

Implementera bilden av Skarholmen och géra det trovirdigt som
ett stille att bo och mé bra p.

Den har bilden finns s4 klart inte Gver huvud taget eftersom det ar et
nytt Inslag, ett nytt kencept. Det kommer att ta tid att gora detta kant,
men vi & Gvertygade om att satsningen kammer att tas emot pa ett bra
sitt av Uppsalaborna, media, kommunen, politiker m fl ach det kemmer
att hjilpa oss att géra hotellet och konferensmajligheterna kinda.




BRIEF TILL GESTALTNING;

IDE OCH KONCEPT arkitekter, inredare, design- arkitektur, inredning rum,
och kommunikationshyra logo, grafisk profil

VARUMARKESSTRATEGI/ PRODUKTION
POSITIONERING, KOMMUNIKATIONSKONCEPT webb, siljmaterial,

KOMMUNIKATIONSSTRATEGI skyltning, kampan

Nasta steg

Strategierna ar lagda. S3 har langt har vi kommit. Vill ni vara med
oss ar det dags att ta ndsta steg. Satta en grundidé och ett koncept
som vi tror fyller en tom plats pa marknaden. Utifran detta skall vi
skapa underlag for arkitekter, inredare, design och kommunikatorer
for att skapa ett enhetligt koncept fran grunden, dar allt, verkligen
ALLT hanger ihop.









Aol pledt)

e BV TR oL .
— s s

ey ]‘; s weplE @‘u«‘*’f’ ?'.ﬁ!!'};%‘,\‘f’e*m” u s#
umﬁm&iﬁfmg;; 3 Mwmjc&;qm*- 3

gl8y=g jundlg B0

dligd padilly y S8l ileo pa—suly Galiadl 5)s¥ puldl 4S8 asgs
cloldy clild po dipgll 4y pgds Lo ple llig, dolil] s of
dddloatl pitatl 0do wds ply . daliawll jLasjly pads fossw o ATy
e Ja L] dslosdl @i¥lone i b ol ool 8L0] Losgdss ]
A lglh ol 2l gios Lgy pody il duilaz Ulg 5l 39—yt



TP PP SO 9

il oDl

O2ar] duning allleg sann Lo Sl pMully 33Lally ellelf o) all sod

p2u L g Y a

3] ety el UM 0agosis 5301 sslaaail] g oLt Loyl ¥ ,,.a.L...a.n 531.13! reeldl ) pslgall ggysiall 1is ,a_s.,....i o ,__.a..ui Lt paeS ody uda) a]
daols jolaidl lis LSlpl ug,adly sl plganXl b Tlalall ISLEL po L a¥ LS, ,;.L.au;ﬂ godly obaad] jptazl! Locs g8t donarls LSy g ilasaso
alst sasy g 3aliill s gl 38,0 Guniwla) Liad (il asgall 1is dSlal algdl jaull Litires e plivg doiusill 52 Auly Goliall 3)lsly dobowdl Jirs o
Sylao dslyasdl 0¥ so2 iy da g2t g ool gl e dibgandl = Lblazlly by, Ball JS 2o ilets S Do 1,z ¥ Lidlaa¥ 2 SLg Ul claswolll Lisiag 4d. b3
cobsa AL delin ¥

1 &
T

Le polao ,id5 waluls ddaial @.a.mJlg @obald Juduizlly 8)15%) b eMaw¥ MM&{ glal oo Lgde 1 S2ll 2 g dsobaddlisalilly laa¥ ool o
cALslall Y goung dewguadly digd S ok ‘l,.J‘ Mﬂ-ﬁuxl JJLL].' d>lowg iu_,.‘l." adbash ﬂ-ﬂ-h-&‘”-l-l 9..." d..n..l.h.d! dsliwlls n.l‘,.n...c dicyin3ab awy
dudaiall 551 Jlavs 58 owyeil] oeailaa s¥G o ygaes sl Bla¥) pudoo slaacel o¥ A le BLEXI 5 3t LisS ) L,m,;,.. ke @] seind
Jhai i satuny g o) syl joldy ¥ rlouill il yaidis o dnbasnlly Galiill Jud iy 8lhf glind b Jaalgill slnall o Lol (yupilicg dasas Al a3 Slas
- Goliadl g dolisll glnd b jLodiai¥l o witys 58 S Loy 3 odgilly rlnill LS Litato dusyall ois gail of sol Lalis g .. 58] wilsld

Gedoill g allly
Ao yisdl mpad alll oue

8,13%) ulso )



Jro—l8ll alell pung)l / ndl dols

,._1_2,][3,2,“4]][;.4;

dathsg daliwg cblaal iiaind Ljguas Jpo> daladl 8% o8 oo plas g a9 oo yue¥ dyole Balean Lireds ., el 8
dyladidgolell il gl o Lidias] . GLEYI L8 (a0 Luwlyad gilgdl yin e comisal atlg( Galidll3)o¥ pealdt ) p—alyig
e ?J-Li_meg Sikailly ,‘-;.\'L.a.i.igﬂ lpadl 3] 38T wlladswX 4iglly *5)9'*‘ awoloin| 35,09 @llall dls sl o

Goliad) Jus 3y 8] Jlows b duals Aol EUIAG fuls 6 3,380 Lidkouay Wiy i) Liokally dugdll Lizd,t fa,sls
gyl e Bolidly dloa¥l dupall Liluiatl 538 9o Iaro o Lidlai] oMol asgilly grgid) Js- o dubaiill 3adilly
iy 8)1s] Jloa o sladiwl 5,848 il JgXT dlaill LS il L) fia . dovouull alazlly cifslel] iadly élatll

cdubanall gadilg gslialt

Jloe o6 bypdaill duiaill dodad¥l Lol )Lis) ZFleS .. saadly Jawweilly el sull Lo 45,001 A83Iasl a0 e-Sat dunsy wdlan] M ayal 2
dllag b geinis Ul Goliadl pas b didall molpdly doladl )Lasly peuest ey dagadl dbaiall a)Liull Loty jlelzwXly Jus diill 5)l¥]
oolady Bogdl Gaslas b)ls . zugyidly Latiw¥l Jieas ebas . Jho dadtdl dula¥ly doylabiiadl olS, il 5o sand Braoll cilpdl yassy dllell dlud sl
LSy AUl pedaitid) Byfaf edad . dileally dawaigdl ggbaidl s . sHoall doasg Sligad! @bai . AlelSall duially duolall gl mbai .. sl
Jrgs Lo . Baoiall clushall &3yl ag Jsadl ciuinaz) duled] clpbas¥lg okl JulBg ddoalll AL deilall fgos Lo Gabady dun)g JudB (1o Lg-olanil

\ Cla¥) ggiaug julidg desiilly Gudazll wlilae 6 dulllly duigilally du)laX) dujliuawdl olgdl e
Bkl gy casleldl LislamlaSy . spailly dullell oo Lhline sie oly Zloidly Laggar ass JUSS il aoadl NI Joell 3uyd aje Ll gllas] ... Lolis
bl baclal dldonilly dasluai ¥ ggadl oilanlyag dosdill duidll Sigonully oof)Liisa¥l cads 5 fag ol 52 gaaially s)lo¥l Joall Jloo - dliglall

cilomys e Bl 3ty gastass Ellig St oLl glaall figd s)leiianX] jleall Jondsy Fumw i 8 doalund] crebal., duBacall ms) Ll A6LST dlolSal)
Oy ghaially oLl jleisawndl o8 g)liadl axgdll diSTal pllal) paliuue JSJ w¥gluclly wl)lwas Xl o Al plalaeiwl Sle iy . dagdl
adyigis alll oils gosilaw acglly agall e

e mpadaglal,



Jlad) el il sl Jlos 7 suundl
altacal) oul8¥ ol

8yla¥ el 48,80 01955 sdlgs o v JLidl sas] Jlos / aessd) Goull
ool o aedl Jlos ol Jad oo claol) Gouli] jiaeS galiall
Jol piNaS paae dupondl lgdll po dampind Sie digapll duieaiclly dasludlf

dadudly (o¥l Jlove 6 dasaill oiygadl o sussll e alguasg blis|

Joseg dyaiSandl blaly §aidy Jloa apudl godl ... dsalidl duyilly
@ e Gaiddl 5yl ¥l Jasll @udais L6 e S joudl 4l GlS B oM Ly dig
‘_.,.-ab_,.li blicl ple WdpdieS ddapally obadud 4.9.!.! Jeoadly @2l
st Jla el i Lo .o dlapalls lgasd dipis 50 e el spomally
S bl 8 ald Gladd) §aids dedydl dnbadl el oo
OLS G Gaiil) ple oo @d ciligyaielly L30EW a0 @5 diolo¥l culSall
Sia Joall sgino el Guadg Gaidll byls] guassg malais b erSIf gall al
Slopadl g ssssll Sle Jas Jlos swsdl ol dyes ol Sas . dslizi)
dalecsll duslydl dado¥ly dobaiall 3)L¥1 Jlos 4 ddgoyll duglall

bl dalicl,

Byler e ol dngles / apunl
goukB¥l alaldl paudl

B)h¥ pdd AS, 8 21959 Lllgs o .l sosl dugleo/ acuull Gasl)
bl o sinell digleo sl J2 il . A58 oouldl ole jiaoS Faliall
Laawg¥) Gl dddaie dwals Joadl o asasdl o2 dalgldl ayyla¥lg dualialdl
OlSyailly Galiadl o samd glbiian] pus cuade Jaad dus . poddly
Euh;ahﬂfgwiphfugdrﬁuomdj_&ﬁ aalailly
L..a..n.udl vasd ooy and yaglisg og>bow jLiiiiueg - olle¥l
Al lg..m: ajlds] 2 LS - Jawg¥] Gl dalail - dad dgay dujluzceXl
Hod dlgas dogull iy Gaid ple juse g paandl g dobiwadl pgdad dicgd Llell
8y1a) Galiall dullell pgiled AS,id dyla¥l wuolill o wsasll JidilaS .
Ll.ih-i IM $oiadl 2u8; 53] madio Jaab LeS dlalyis Lole piie i)
b Blos¥ly Sloliall duitsgucll A5yaidl Gilra Jualil LLall dufioll dindl
duloc bpus asad dyglea apsll ol pas ol Sy = plagaadly - Golidll gling -
oL (pod dnes ) dulled) dlunbiadf il Foliadl Juksdisg bylsf 4 dliglo
- doladl 3)1s¥ Jlne b Galiild dullell poilio dSyd pllas



erill aue sasd spasn /ol
dolall wlddlally Gogsuil] o li¥T pall

iS; iy 21964 sdigs go .. @eridl s sasl spens /oAl Gl
susell o .. dolell lBMally Gugail] sonld] piaaS Galiall 51X ol
Ayl slgal] pruaS A8, 0l adlod) Jud duddaislly dosbal) coalill o
AS,dll @agad S ey - claiadleld 8L AS,udy igoill mand suadyg
Eolosdl 5)13] sain Jiid LaS . Byla¥1 pupdaty eadais Jlowo 4 Lasulid fgs
G595 b Sl ol &l LS il g bal dysygadl uSTeS A,
Lglady .. duigyo¥l duols Joall 30 piuS 308 go desbianll dulgal] clESal)
v dssgrandl dupell ASlolly ugprell 8y gl 53l pan aais Jaud
bl dalis Sullg dyla¥) daisall il puing 58 eS| Juinddl ad LS s
ot dalladl Bliddl o avaxl) doadill dogouid] sodane bl sl ..
o Js¥l o1 OUS G plagandly Jobeiadl sabiy Faids Lgdieg .. ddlaill
WS peldl JoSaiertl Gaaniiy dailagll wlowlilly el ) Gl Gl 50X

[ aassadl o) Coymi ol Ay L dlgall pusatall gl d wlly pua g ciloa s bl

Galiall dalell 55X Jlos 8 ddgase diale cilsys Bac Josy 35e>0
saaadl 6 dlgb ddoc sy daliwdly ddoadl wldMally Gugauilly
cdudlell Galialdl 5ylals dsLilly

-. " o
e
_ u$ I
oidainn L85 sama ay; | ol
ekl g ls¥ls AL sl

ayla¥ mdd] 48,0 p1956 sdlgs o S5 saoo wuy [ ] Goul]
oo waaa ] sy sl i e daylaXly AL 3100 oskB] jraeS Galiddl
riohi dcsad glly o uaeS AS,Al adlo] Jud ddgopll cuslill
Sasils sedas b Jleall jeull ad GbS s~ sy rus ool — dullal) digiy
yia) duslisnll ool dipds gyfsXly U ol oo Jish Lo .. degad
A &l sl juphas b praa sl ls¥] o obS S il e
= Uisies Bl SLBILu) Brd ll cosalalf coaifsse auy acandt Jidi JaS
1209 ple yio sclinog Gudady dudlyo yaes Spugdill dullall )5S degans
clbudt ghal douizl) cilgall o bac ali LeS .. Juigdes galial Lo
duswla¥l Bygatl Lali LeS deolidl miblandly caybatll doilyog dulLL 515X
gl o il s, a1 5 ST A, Cblyd] 3 oL unw pygisiaell
deglall cMagll o ssandl ple Jas oy sl ol Gyes o) 4y . Gliall
Salid Tl Zalaatl A MU RN b el (Sgy bl 5 il

© daigyg¥l dusyell Joadl o saey dillell Judgdgs



6 painll sl

gl sadl e mbﬁm‘m cpob-dlg bl dilus 6 Lgale 325,301 .E‘_,.I.N A d!u'm a ‘ [
s ol dpjliadl duolall Golidll byls¥ paldl ASh puuiwli 7 Lgdsl 5o alle avely Jasugal .ﬁ Il
ot Lgilgiano ABLS, ABaiall 35 505 3sliall Jos g 8yl Jlne o8 duauas ’i"ﬁ'__

Fands 3l g dasldl of dpsyall 5,00%1 oins = sgunis Lall Foliald SLis Gl g gls¥ adlaz)] |
Lglais  Alaliill dyyla¥ Lgtuomadliius] dund g LS00 dalely duSTodl g disadl dofa¥) cilagall I
(gouss g dlapll dudaiall il g palpSHl o dasni ddaulys Lgie Judsdiall g 5,la¥) plec] oty
drow g dalia i g dyl] Sildwclge 93 dyls dodle Led duauasiioe ddbaid &)l dllas o3

- garshall= dulazi¥l goadl alaulys | iiailg slacls debasall ol Ll wd pliad b ketiyl |
“dgpaall Jod dull g 58l edad - Abiad dibaiall dpge ¥l g lanll - pEaiall el 5 Sl
Aileall = JolSaU bad! Gadacll g dudlll 8)1X1 = ALagll dubuiall cilyuid] g dylad] ol Sl
. pobaisidl olgs o Gounitlly il g - Bl,dXl g deslill g Jualsll g

basadt dudaiall psliully dsloawll Elln.i ,,.l slatiaM) Lillell oS, shlly upeizad) decs 1
wlloXl dlgay daaisl) dlilally d>jpzall q,l.a.h.mﬁl g bl aalyally Lkl e @gedloly

o webaisX¥l algs poledy Jogyds 2o 38lely Le il duyysnll



Our Major Goals

The ‘major gools which we concentrate on to acheive our plans and stratigic programmes
for recent medium and long term, we focused on during establishing G.H.M. are as follows :
gl

1- We are targeting to create a professional deal contracts with independent and
private running Hotel's to be under our famous & reputable umbrella of Operation
and Management , as well our unique brand trade mark , as our strategies plans of
operation is to re-modernization the basic structure of both technical and adminis-
tration polices of management system techniques. Our professional team work
who spent more than 20 years of experience in various chains of famous Interna-
tional Hotels co!s are ready to take over full responsibility of day- to- day operation
& follow up supervision -

2 - We are focusing on hotels investment consultancy firm - Economical Feasibility stud-
ies, Licenses , Decorations, Furnishing , Equipments , Materials & IT systems , Administra-
tion & Operation techniques , Skilled / Well trained Staff , Financial , Auditing Adminis-
tration , General Maintenance & rehabilitation, intensive follow-up & supervision with
collaborations and assistance of concemned Tourism authorities.

3 - We are planning to promote / Advertise Tourism sector of U.A.E Worldwide
and to invite investors and International investment Co. to study new Tourism
proposal plans of Hotel projects / feasibility studies and assigned new projects
according to the rules - terms & conditions - regulation of concerned Tourism
authorities.
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Our vision
To race the time towards pioneering in following the Islamic tradition style in our operation and manage-
ment system for more consolidation & development of our investors expectations to reach the finest
touches of hotel services which can not be found else where.

Our Plan

Constant effort for developing and modernization the basic structure of hotels administration system
through our different experience professional team working in multinational environment to effect
comprehensive development and its continuation offering you the best investment opportunities in

consulting / researches and feasibility studies of hotel projects
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Our Mission

G. H. M. has two roll to play, first to show the progress achieved,

second to upgrade, promote all proposals & plans of the new
hotel projects. We focus on the truth of the future development
and prosperity.

Our message

To develop the innovative thoughts and future leaders to consoli-
date the roll of national hotels tourism sector which become the
modern challenging industrial firm .
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Our manage

Is considered as most unique services which help your optimal
choices of high leisure class of Arabian hospitality trends, it’s a
new address for the splendor which is near to you.
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Our evaluation

Evaluation is our specialty but how it could be credibility afforded?
It's more valuable to us as it's our basic philosophy which we pay our
full attention to considerate it in implementing our highest system
performance .
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Our famous
Professionalism & transparency in our general operation has a
perfect blend of authentic traditional Arabian hospitality. We
are targeting to achieve the highest level of customer / inves-
tor satisfactory.

Our motto
Advancement and distinction of moralist performance and hold-
ing on to the professional and occupational vgl),m te) make the
changes WhICh leads to the generov
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Our character

It's our distinguished core afforded us in better thinking,
planning, and unique work environment. We are adhering in
identical investment solutions which show our utmost ob-
servance in implementing the highest quality performance
to be one of modern hotels and tourism pioneers.

Our invest

We focus on innovative thoughts, deep research, occupa-
tional credibilitiy which are our real basic investment struc-
ture of our hotel projects which become your real dream, up-
grading the unique society in a traditional Arabian architec-
tural design with reflect of our vision / mission and message
of magnificent hotels which offers all comfort methods.
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Our experience

A separate professional hotelier work-
group functions in the capacity of the
group effecting constant progress as a
partner of the institution of hotels man-
agement and not as its official. who are
always there when you need them.

Our invitation

G.H.M offers invitation of various invest-
ment opportunities within its portfolio of
projects and potential exists for all type of
investors and businessmen to share the
investment of the economic & tourism
development of the UAE we are quite
sure it will not be a lost business, it's prof-
itable ... Certainly profitable.

Our advice

To investors. businessmen contribute in
hotel invesiment with qualified reliable
hotels management companies and to
avoid mismanaging defects .
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has a community feel to it. Itisa |
pace of life . Abu-Dhabi is a Cultural J‘."' |
and progression & historic city has alo
. it’s a city with bold vision to establis :
-Ebfme Gulf region it's unir '

.

ollow-up the hlgh speed pragress af taurism plans , ney '
ideas. It's enough to observe the Abu - E}habﬂ’auﬁ
W we can say it's a Tourism Bee hivel! .
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Gulf hotels management offers you unique hotels ser- ) a8 YLl b Biundn dudaid iloass paid Jaliadl 5)la¥ ool
vices following the Islamic tradition style in operation / Lgilipinue dSLSy hoaulilly 5)bX) & el alwXly Fgill
management using the highest IT & Administration dygdanll duyla¥l elailly wbuas)l Giasd plasuiabg
system that help your optimal choices

Tel : + 971 2 6743900 AVY F AVEFR .. : il s
Fax : + 971 2 6728820 : AV) T IVIAAT - : uSLs
P.O. Box 31443 Abu Dhabi ' el gl el s
United Arab Emirates L asill dusyell ol )Lla¥I
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B-mail : gulf h m@emirates.net.ae
www.gulfhotéfsmgm.com
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